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// Forward-Looking Statements / Safe Harbor

This presentation contains a number of forward-looking statements. In many cases forward -looking statements are identified by words, and variations of words,
such as "anticipate", "esti ", "believe”, “commit”, "continue”, ", [ "potential”, "predict", "positioned", "should" xpect”,
"objective", "projection”, "forecast", goal , "guidance”, outlook". “effort", "targ nd other similar words. However, the absence of these words does not mean
the statements are not forward-looking. Examples of forward-looking statements include, but are not limited to, revenue, operating income, EPS and other financial
projections, statements regarding the health and growth prospects of the industries and end markets in which Tyco operates, the leadership, resources, potential,
priorities, and opportunities for Tyco in the future, statements regarding Tyco's credit profile, capital allocation priorities and other capital market related activities,
and statements regarding Tyco's acquisition, divestiture, restructuring and productivity initiatives. The forward-looking statements in this presentation are based on
current expectations and assumptions that are subject to risks and uncertainties, many of which are outside of our control, and could cause results to materially
differ from expectations. Such risks and uncertainties include, but are not limited to:

- ic, business comp ical or regulatory factors that = The possible effects on us of pending and future legislation in the United
adversely impact Tyco or the markets and industries in which it States that may limit or eliminate potential U.S. tax benefits resulting from
competes; Tyco's jurisdiction of incorporation or deny U.S. government contracts to us

based upon Tyco's jurisdiction of incorporation;

The ability of the Company to achieve anticipated cost savings and to
execute on its portfolio refinement and acquisition strategies, including

Changes in tax requirements (including tax rate changes, new tax laws
or treaties and revised tax law interpretations);

Results and consequences of Tyco’s internal investigations and fully int i ired tions:
governmental investigations concerning its governance, management, successfully Integrating acquired operations;

internal controls and operations including its business operations outside The ability of the Company to realize the expected benefits of the 2012

the United States; separation transactions, including the integration of its commercial security
The outcome of litigation, arbitrations and governmental proceedings, and fire protection businesses;

including the effect of income tax audits, appeals and litigation; Availability and fluctuations in the prices of key raw materials, and events
Economic, legal and political conditions in international markets, that could impact the ability of our suppliers to perform ;

including governmental changes and restrictions on the ability to transfer =  Natural events such as severe weather, fires, floods and earthquakes.
capital across borders;

Changes in capital market conditions, including availability of funding

sources, currency exchange rate fluctuations, and interest rate

fluctuations and other changes in borrowing cost;

Actual results could differ materially from anticipated results. Tyco is under no obligation (and expressly disclaims any obligation) to update its forward-
looking statements. More detailed information about these and other factors is set forth in Tyco's Annual Report on Form 10-K for the fiscal year ended
Sept. 27,2013 and in filings with the and Exchange C

Tyco is under no obligation (and i ims any obligation) to update its forward-looking statements.
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Tyco At A Glance

World’s leading “pure play” Fire & Security company
with 2013 revenue of $10.1B

Market leader in $100 billion fragmented market

Industry leading brands and technologies with deep
innovation pipeline

Significant scale advantage with worldwide sales and
service branches

Comprehensive capability to design, install and
service Fire & Security solutions around the world

Strong cash flow generation and financial flexibility

Lead The Fire & Security |

ust




// Diverse Revenue Base...

2013 Revenue: $10.1 Billion

Products

Pl |

= Suppression systems, sprinklers,
extinguishers, fire & alarm detection

= Intrusion and access control, video
and electronic article surveillance

= Respiratory protection systems,
thermal imaging and gas detection
equipment

Installation

Ik

® Installation of:

- Electronic security systems (intrusion,
access control, EAS, video)

- Fire detection and suppression systems

Offerings

Systems Installation
35%

65% of
Service is
Recurring

Service

42% Services

%]

= Monitoring & maintenance
services for:

- Electronic security systems

- Fire detection and
suppression systems

...Provides Balance

tyco

A Strong Presence In Developed Markets With An
Accelerating Presence In Key Growth Markets

Geographic Mix

®  47% of our revenue is generated
outside of North America

= Currently operating or selling into
40+ growth market countries with
annual sales of $1.4B

— Growing at mid-teens

" Local market-driven R&D
supported by Tyco’s global
technology and resources

2013 Revenue: $10.1 Billion

Latin
America
N
5%
Geographic
Mix
EMEA
27%

Investing In Local Sales And Marketing Capabilities

tyco




Significant Opportunities For
Long-term Earnings Growth

Accelerate
Organic Growth

« Accelerate service
growth

« Innovation driving
product growth

« Drive vertical market
solutions

o
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Execute Disciplined
Acquisitions

« Enhance technology
portfolio

« Expand product
portfolio

« Broaden service &
vertical solutions

« Accelerate Growth « Strengthen geographic
Market capabilities & reach
revenue

Drive Productivity
Initiatives

* Leverage scale

* Reduce complexity
« Strategic sourcing

+ Branch Infrastructure

Optimization

* Restructuring and

Repositioning

Many Of Which Are In Our Control

tyco
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Transition To An Operating Company

Holding Company Operating Company

Focus is on individual
businesses

Coordinated and aligned strategy,
customized by business and region

Leaders responsible for

individual business results Leaders responsible for Tyco

Multiple brand strategies Cohesive brand strategy

Separate product and service Coordinated product and service
offerings offerings

Aligned messaging and value
proposition leads to higher
customer satisfaction

Narrow, fragmented approach
leads to customer confusion

Alignment creates a nimbler, more
responsive organization, freeing up
leaders to be more strategic

Decision-making can be slow
and bureaucratic

The Foundation Of Our Future Growth

tyco

|




/ / Growth — The Road Ahead

Driving A Customer Centric
Environment

Converging Technology &
Customer Trends

Improving Economic
Environment

Driving A Customer Centric Environment In An
Operating Company Structure

Market Segments

Retail First Responders

Performance Business leaders collaborating on

I Mission .
Critical market segment opportunities

VALUE OF NEW APPROACH

Value-added
potential

= Collaboration providing deeper
understanding of markets we are in

Basic +

|

= Customer segmentation insights
revealing how & where to compete

Customer Needs

0
0
]
=
]
S
[
H
©
o
=
H
o
S
(O]

= Result is better understanding of how we
leverage our model to differentiate

of tiers of customer needs

Basic Needs /
Compliance

Delivering Differentiated Solutions To Key End Markets

tyco o




// Converging Technology & Customer Trends...

~ @ Mobility & Sensors &
~__ = Cloud Big Data
& Ny i
: . N oy = Proliferation of connected devices
= Expectation that everything V/L)\N - Data and analytis from systoms

can be accessed remotely via is becoming the norm and the

smartphones < tyco a expectation
\ )

= Customers asking for “just * Mindset and capabilities for the

what they want” and 4 smart home and smart building
associated pricing models W are converging
= = Enabling technologies are
) \ increasingly similar
“My Way” Converging
Customization Automation TR )

...Raising Integration Bar Higher

tyco i

// Improving Activity Across Many Of Our Key Verticals

g

North America
A Commercial Asia
A Industrial A Commercial

A Retail Customers

A Institutional
Government

¥ Banking

A Hospitality
A POG

A Government
Retail

EMEA

A Commercial

Latin America Residential Australia

A Retail 1t POG Govt / Institutional
A POG Government ¥ Commercial

A Mining V¥ Industrial

A Residential ¥ Mining

Expected To Drive Improved Growth In The Second Half Of FY14
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// Proven, Disciplined Capital Allocation...

. Strengthen Geographic Reach

\/ Fit within \/ Leadership in \/ Strong EPS accretion
our core key markets growth by year 2 and
competencies or regions potential ROIC in excess
of WACC
Acquisitions Have Broadened Our Portfolio & Accelerated Growth Platforms
tyco 12

// ...To Create Maximum Long-term Shareholder Value

Return Excess Capital
To Shareholders

$2 billion share repurchase
authorization

. = ~30 million shares expected to
Dividend payments of be repurchased in 2nd half FY14

~$300 million annually ) )
= Expect to exit year at diluted

= Increase with EPS growth share count ~442 million shares

= 30-35% payout ratio = Additional share repurchases
expected in FY15

tyco &




// Committed To Three Year 15% EPS CAGR Through FY15

EPS & Segment O.M.*

= Based on 2012
Investor Day
base of $1.60

= Includes
~260bps of
segment margin
expansion over

three year
period
Investor Day FY12 FY14F FY15F
Additional Runway Ahead
tlICD *Before special items 14
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Impact of Projected Share Repurchase
Heavily Weighted To 2015

Weighted Average Share Count

= Q2 Exit Share
Count: 469M

30M Share Buyback

3 = Weighted
Q average share
count: 466M

Q114 Q2'14 Q3'14 Q4'14 FY'14

= Weighted
average share
count: 450M

= 2015 beginning share count
in ~442M range

Additional Share Repurchase Expected In FY2015
tyco 16

Bridge to Revised Full Year 2014 Guidance

(EPS amounts are fully diluted and attributable to Tyco common shareholders)

$2.15
$2.05 | | Net ($0.20)
! Dilution
] Below-the-line items offset by FX
$1.85-61.95 EECYVE | Raiseby |
($0.02) ' $0.06
$1.85 T T T T )
Initial Guidance Korea & Atkore Interest Expense Foreign Share Revised
(Nov 2013) Divestitures Reduction Exchange Repurchase Guidance

in 2H 2014 (Apr 2014)

= Adjusting for ADT Korea classification to discontinued operations, guidance was tightened to the
high-end of the range and was raised by $0.02

= Represents EPS Growth of 18% - 20% year-on-year based on adjusted FY2013 base of $1.64

Delivering High Double-Digit EPS Growth With Strong Setup For FY2015

tyco 1




Earnings Per Share Summary — Excluding ADT Korea

Quarter Ended Year Ended Quarter Ended Year Ended
Dec.27,2013 Mar28, 2014 Mar28. 2014 Dec. 28,2012 March 29,2013 June 28, 2013 Sept. 27,2013 Sept. 27,2013

Diluted EPS from Continuing Operations Attributable to Tyco

5052 5039 5091 5030 s011 5023 5028 5092
lexpense / (eneii)
Restructuring and repositioning actvities 001 002 00 001 004 010 006 021
[separation costs included in SG&A 002 002 004 001 004 004 002 o1
(Gains) / losses on divestitures, net included in SG&A - 002 002 004
|Acauisition / integration costs - o001
(change in valuation methodology for asbestos - - - - - 003 003
environmental remediation - - - 001 012 - 013
[Tvco share of Atkore impairment - - - - - - 004 003
Legacy legal items - - - - - 004 - 004
Loss on sale of investment 001 - 001 - - -
1T settiement (003) - (003) - - -
[settlement with former management (011) (012)
[separation costs - 001 001 002
Taxitems - 001 001 001 - - 004 00
2012 Tax Sharing Agreement - 001 001 002 00 - 007
[Total Before Special ttems 5042 5045 5087 5037 5037 $0.45 5036 s1ea
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// Q2 2014 EPS Reconciliation Excluding ADT Korea

Tyco International Ltd.
For the Quarter Ended March 28, 2014
inmillons, excapt por sharo data)

(inauied
‘expense / (benefit)
e —
T o = o o o
Vs s e — e e
[Revonve (GARP) £ £ S5 [ sewr] I al
T
= e
I YT i
il o]
o [ —— S |
Wiataion [e— G conmnn bl - o it el
e _tngn " aswen_wagn s g | ‘oo | g smsomer_ e | e | wagn o apmrmnret 1o, wisn et | s | st
ity i T—— PR o o G e )
[ —— s ' : j : N @ » o
- s s s @ M o
[ ——— : f R K
J— " o) o
F— B B .
[T — s s on
EraES ST 8 M) N TN - TE & % T )

tyco

D e Ot




// Q1 2014 EPS Reconciliation Excluding ADT Korea

Tyco International Ltd.
F December 27, 2013
"

tyco )
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Q2 2013 EPS Reconciliation Excluding ADT Korea

Tyco International Ltd.

For the Quarter Ended March 29, 2013
(inmillons except pr share dats)
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/ Q3 2013 EPS Reconciliation Excluding ADT Korea

Tyco International Ltd.

For the Quarter Ended June 28, 2013
(inmillons.sxcoptparstaro dte)
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// Q4 2013 EPS Reconciliation Excluding ADT Korea

tyco
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// FY2013 EPS Reconciliation Excluding ADT Korea

tyco
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// Non-GAAP Measures

Organic revenue, free cash flow (outflow) (FCF), and income from continuing operations, earnings per share (EPS) from continuing
operations, operating income and segment operating income, in each case “before special items,” are non-GAAP measures and should not
be considered replacements for GAAP results.

Organic revenue is a useful measure used by the company to measure the underlying results and trends in the business. The difference
between reported net revenue (the most comparable GAAP measure) and organic revenue (the non-GAAP measure) consists of the
impact from foreign currency, isitions and divestitt , and other ch: that either do not reflect the underlying results and trends of
the Company’s i or are not cc ly under ’s control. There are limitations associated with organic revenue, such
as the fact that, as presented herein, the metric may not be comparable to similarly titled measures reported by other companies. These
limitations are best addressed by using organic revenue in combination with the GAAP numbers. Organic revenue may be used as a

cc in the s il tive comp ion plans.

FCF is a useful measure of the company's cash that permits management and investors to gain insight into the number that management
employs to measure cash that is free from any signifi existing obligation and is ilable to service debt and make investments. The
difference between Cash Flows from Operating Activities (the most comparable GAAP measure) and FCF (the non-GAAP measure)
consists mainly of significant cash flows that the company believes are useful to identify. It, or a measure that is based on it, may be used
as a component in the company's ir tive comp ion plans. The dii reflects the impact from:

net capital expenditures,

dealer generated accounts and bulk accounts purchased,

cash paid for purchase accounting and holdback liabilities, and
voluntary pension contributions.

Capital expenditures and dealer generated and bulk accounts purchased are subtracted b they rep long-term il that
are required for normal business activities. Cash paid for purchase accounting and holdback liabilities is subtracted because these cash
outflows are not available for general corporate uses. Voluntary pension contributions are added because this activity is driven by
economic financing decisions rather than operating activity. In addition, the company presents adjusted free cash flow, which is free cash
flow, adjusted to exclude the cash impact of the special items highlighted below. This number provides information to investors regarding
the cash impact of certain items management believes are useful to identify, as described below.

tyco
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Non-GAAP Measures Continued

The limitation associated with using these cash flow metrics is that they adjust for cash items that are ultimately within management's and
the Board of Directors’ discretion to direct and therefore may imply that there is less or more cash that is available for the company's
programs than the most comparable GAAP measure. Furthermore, these non-GAAP metrics may not be comparable to similarly titled
measures reported by other companies. These limitati are best by using FCF in combination with the GAAP cash flow
numbers.

The company has presented its income and EPS from continuing operations, operating income and segment operating income before
special items. Special items include charges and gains related to divestitures, acquisitions, restructurings, impairments, certain changes to
accounting methodologies, legacy legal and tax charges and other income or charges that may mask the underlying operating results
and/or business trends of the company or business segment, as applicable. The company utilizes these measures to assess overall
operating performance and segment level core operating performance, as well as to provide insight to management in evaluating overall
and segment operating plan execution and underlying market conditions. The Company also pi its effective tax rate as adjusted for
special items for consi: , and p corporate luding special items. One or more of these measures may be used as
components in the company's il tive comp ion plans. These are useful for investors because they may permit more
meaningful comparisons of the company's underlying operating results and business trends between periods. The difference between
income and EPS from continuing operations before special items and income and EPS from continuing op i (the most comp:

GAAP measures) consists of the impact of the special items noted above on the I GAAP . The limitation of these
measures is that they exclude the impact (which may be material) of items that increase or decrease the company's reported GAAP
metrics, and these non-GAAP metrics may not be comparable to similarly titled measures reported by other companies. These limitations
are best addressed by using the non-GAAP measures in combination with the most comparable GAAP measures in order to better
understand the amounts, character and impact of any increase or decrease on reported results.

The company provides general corporate services to its segments and those costs are reported in the "Corporate and Other" segment. This
segment's operating income (loss) is presented as "Corporate Expense." Segment Operating Income represents Tyco’s operating income
excluding the Corporate and Other segment, and reflects the results of Tyco’s three operating segments. Segment Operating Income before
special items reflects GAAP operating income adjusted for the special items noted in the paragraph above.

tyco
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